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Green  
planet

We minimise our environmental impact across  
the whole value chain.

The targets set out in the 
decarbonisation plan were confirmed 
by SBTi. Thanks to electricity from 
renewable sources consumed in own 
operations, we reduced the carbon 
footprint (scopes 1 and 2) by 29%. Tests 
of technological novelties performed 
in stores contributed to the reduction 
of electricity consumption (-4%) and 
CO2e emissions (-6%). We remain in 
dialogue with our business partners, 
mutually sharing our inspirations. 
We have also commenced work on a 
dedicated communication platform.

We have achieved, for the second year 
in a row, plastic neutrality in our own 
operations. By expanding the reach of 
our pilot solutions, we increased the 
share of circulated plastic to 19% in 
2021. We are continuing preparations 
to increase the recycling rates of the 
remaining types of materials.
We have completed the process of 
analysing all packaging materials 
used in own label products and have 
prepared a packaging strategy the 
implementation of which commenced 
in 2022. We have also started the 
process of communicating our 
Circularity Policy and Eco-design 
Policy to our business partners, and 
are jointly working on improving the 
quality of data concerning the weight 
and the types of packaging materials 
used.PI
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4.1 2021 result 2021 
status

Achieving climate neutrality  
(scopes 1 and 2) by 2025

17,273 tCO2e
-29% vs. 2020

-70% reduction of franchisee emissions  
by 2026

31.7 tCO2e/mPLN
29% reduction vs. 2020

-25% total scope 1 and 2 greenhouse gas 
emissions by 2026 ( base year 2020 )

17,273 tCO2e
-29% vs. 2020

-5% electricity consumption intensity by
2023 -4% vs. 2020

100% of electricity from RES in own 
operations until 2023

100%
+97.6pp vs. 2020

Involvement business partners responsible 
for 75% of purchasing and service 
expenditures in science-based reduction 
targets by the end of 2026

56.3%
+27.3pp vs. 2020

We will join the SBTi initiative and publish 
decarbonisation targets by 2021 Targets validated by SBTi

4.2 2021 result 2021 
status

Plastic neutrality after 2025

19% for own brand products 
materials in the store 

100% for total plastic weight 
introduced

100% of packaging materials of own brand 
products suitable for or originating from 
recycling by 2025

94.6%

Involvement of suppliers in activities related 
to reduction of “virgin” plastic consumption 

Circularity and 
Eco-design policies 
communicated  to 
business partners

Recovery of recyclable packaging  
including glass, aluminum and paper

Commencement of work on 
increasing recycling rates for 

other materials

Decarbonisation

Circularity

Legend: expectations for 2021 partially  metexpectations for 2021 not met expectations for 2021 met
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This material is only informative and promoting the Report, therefore it should not be read or interpreted without reading 
the content of the entire the Report and in isolation from all parts of the Report.


